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1. Introduction

In recent years, the intersection of finance and technology has given rise to the phenomenon known as Fintech, which
significantly transforms how financial services are delivered. The growth of Sharia fintech—financial technologies
compliant with Islamic law has emerged prominently, especially in Turkey, where a significant segment of the population
adheres to Islamic principles. Research indicates that the global Islamic finance market is expected to reach $3 trillion by
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2024, driven by technological advancements and the increasing demand for Sharia-compliant financial products. Studies
have shown that digital platforms enable broader access to financial services, enhancing financial inclusion among Muslim
populations, particularly in regions where traditional banking is limited. For instance, a study by Kholid et al. (2021)
highlights how Turkish fintech startups are innovating to meet the financial needs of consumers while adhering to Islamic
values, 1indicating a substantial shift in the financial landscape.

Despite the rapid growth of Sharia fintech, several issues must be addressed to ensure its sustainability and effectiveness.
One major concern 1s the regulatory environment, which can pose challenges for fintech companies operating within the
framework of Islamic finance. The lack of standardized regulations across different jurisdictions can lead to inconsistencies
in compliance, creating uncertainty for both consumers and providers. Furthermore, the understanding and interpretation of
Sharia principles can vary widely, potentially leading to confusion among users regarding what constitutes a truly Sharia-
compliant product. According to a study by Erol and El-Bassiouny (2020), these ambiguities can undermine consumer trust
and hinder market growth. Moreover, there are concerns about the security of digital financial platforms, as cyber threats
pose risks that could affect user confidence and participation in the Sharia fintech ecosystem.

The foundational theory guiding Sharia fintech 18 based on the principles of Islamic finance, which emphasizes risk-
sharing, ethical investing, and the prohibition of interest (riba). The concept of Magasid al-Sharia, which focuses on the
objectives of Islamic law, plays a crucial role in the development of fintech solutions that align with Islamic values. This
theory underlines the importance of creating financial products that promote social welfare and economic justice, ensuring
that the benefits of financial technology extend beyond mere profit maximization. Research by Alsharif and Nida (2019)
emphasizes that innovative fintech solutions must adhere to these principles to be accepted by consumers in Muslim-
majority countries. The integration of technology with Islamic finance principles not only enhances operational efficiency
but also provides a framework for ethical and responsible financial practices.

The urgency for innovation in Sharia fintech arises from the need to address gaps in financial inclusion and the evolving
expectations of consumers in the digital age. Existing research has produced mixed results regarding the impact of fintech
on the performance of Islamic financial institutions. While some studies, such as those by Zubair et al. (2018) and Ismail
and Nik Abdul Rashid (2020), report positive outcomes regarding profitability and customer satisfaction, others indicate
challenges such as technological adoption barriers and the necessity for consumer education. These conflicting results
highlight the novelty of exploring how Sharia fintech can bridge the gap between traditional Islamic finance and modern
digital practices. Recent studies, including those by Noor et al. (2021) and Khan et al. (2023), reveal that while technological
innovations can enhance operational efficiency and customer engagement, they also necessitate robust regulatory
frameworks and consumer trust to ensure sustainable growth. Understanding these dynamics is critical for developing Sharia
fintech solutions that resonate with consumers and promote financial well-being in compliance with Islamic principles. This
research aims to investigate these variances, providing insights into how Sharia fintech can effectively serve the needs of
consumers while adhering to Islamic values.

The primary objective of this research is to explore the integration of technology and Islamic principles in the Sharia
fintech landscape, with a specific focus on the dynamics influencing its growth and acceptance in Turkey. The study aims
to 1dentify the key factors driving innovation in Sharia fintech, analyze the challenges faced by providers and consumers,
and evaluate the impact of these innovations on financial inclusion within the Islamic framework. Ultimately, this research
seeks to contribute to the understanding of how Sharia fintech can evolve to better serve the financial needs of Muslim
communities while ensuring compliance with Islamic principles.

2. Critical Review
2.1 Critical Theory

Moreover, the socio-economic dynamics and power structures at play within Sharia-compliant fintech make it appear
advisable to apply critical theory to analyse such institutions. This framework underlines the influence of ideologies and
systemic power on behavior and social norms. Herein lies the critical theory of the effect of Islamic fintech technology
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applied in regard to financial inclusion and equity to Muslims. For Horkheimer and Adorno (1944), the understanding of
the development of the dynamics of these forms of capitalist domination 1s fundamental in order to recognize the inequalities
hidden behind these cultural products and to question the need for social change. Likewise, Habermas (1984) stresses that
the way technology is developed within the frame of society needs to be more critically considered as it can either transcend
or solidify the prevailing social divides. In this light, the research can provide insight of how Sharia fintech platforms can
serve as financial instruments, but also as socio-political mechanisms that can be either empowering or marginalizing based
on their religio-social moral compliance.

2.2 Historical Background of Sharia Finance

The historical context of Sharia finance 1s also rooted in the early Islamic practices of adhering to the principles of risk-
sharing (mudarabah) and ethical investments which remain the basis of fairness and social responsibilities of financial
practices (Hasan, 2020). These foundations rely on Quranic sources and the Hadith, calling for transactions that are free of
riba (interest) as a means of avoiding maltreatment and enhancing fairness. Recent scholarship has made clear the dramatic
progress that Sharia finance has made twenty-first century systems of integration. Igbal and Mirakhor (2017) describe how
traditional principles have transformed into modern applications, especially in the sector of fintech. According to Al-Ali
(2021), fintech has contributed to the digitalization of Sharia-compliant finance, making it more accessible while remaining
in compliance with the religious environment. Khan et al. Technological advances have also played an important role in
allowing for an expansion of Sharia finance: these had provided a way through the KFS gap (Zins &Weill, 2016).
Maintaining the spirit of Sharia, whilst providing infinite ways of innovation is also a challenge which Ahmed (2023)
elaborates further as rules and regulations increasingly evolve; alongside, developments in technology. Moreover, Rahman
and Omar (2022) address the evolution of blockchain application in Sharia (Islamic law) finance which developed several
applications to ensure transparency and Sharia compliance. These features in addition to the balance between preserving
the idea of Sharia law with the advancements of financial innovation.

2.3 Current Trends in Sharia Fintech

The trend of Sharia fintech in particular at present emphasises technological development to cater for large needs for
Sharia-compliant financial products. The Islamic Financial Services Industry Stability Report (2023) projects continued
rapid expansion in this area, especially in worldwide emerging markets like Turkey and Southeast Asia. The inception of
mobile banking platforms gives an opportunity for users to facilitate transactions that suits Islamic work ethics seamlessly
(Rahman & Ahmed, 2023). Furthermore, the interest in an ethical financing model can also be seen by the emergence of
riba-free P2P lending services (Yusof et al., 2021). Similarly, Sharia-compliant crowdfunding platforms have become
popular among communities as it allows stakeholders to invest in projects while preventing excess return on investment
from violating Islamic law (Hasan & Omar, 2022). In addition to this, blockchain technology is being integrated to improve
transparency and trust which are the most significant determinants of Sharia finance (Khan et al, 2023). So these trends
move forward financial inclusion and highlight the agility and face-adjusting nature of Islamic finance in this digital era.

2.4 Challenges 1n Sharia Fintech Implementation

Limited implementation of Sharia fintech remains a challenge hindering its wide adoption. According to Saiti et al., the
inconsistency of other jurisdictions causes fintech to have a high compliance landscape. (2021). Such inconsistencies slow
the operations down and increase the cost of operations, hindering the growth potential. Third, Rahman and Ali (2022)
argued that consumer trust 18 necessary, but the integration of technology by religious needs it for consumer trust, so it
could be an obstacle as religious people may have a negative perception towards technology and its suitability with religious
values. The digital divide and lack of access to appropriate infrastructure makes it difficult to reach wider demographics,
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especially those of older age groups, and further, rural communities (Yusof & Hassan, 2023). Furthermore, low financial
literacy 1n developing nations can be an impediment for user adoption and engagement, ultimately slowing growth and
reducing the impact fintech solutions can achieve (Khan et al. 2023). Overcoming these obstacles is vital to the sustained
growth and wider financial inclusion of the Sharia fintech subsector..

2.5 The Role of Regulatory Frameworks

Regulatory frameworks play a critical role in Sharia fintech as they have a huge impact on growth and sustainability.
That relevant regulations not only provide protection for consumers and must adhere to Islamic principles as well, but also
provoke innovation in this sector. According to Aidi and Zulkhibri (2020), align regulations across various jurisdictions
will provide a much better space for Sharia fintech to grow and allow the businesses would not be disturbed by any loan
branch under different contradictory laws. On the other hand, a similar lack of clear regulatory direction could create
uncertainty and operational hindrances to both startups and established firms, which, in turn, would limit their capacity to
serve the market well (Hamza et al., 2021). Moreover, regulatory support can increase consumer trust which 1s one of the
key requirements for adoption of fintech services in Muslim-majority markets (Al et al., 2023). For Sharia fintech to
develop and grow, a strong regulatory framework is essential, but it also needs to provide protection against such expansion.

2.6 Consumer Behavior and Trust

Because consumer trust is one of the very basic foundations for successful adoption of Sharia fintech platforms. Several
things shape trust such as transparency of operations, security of transactions, and the relative importance of services with
Islam etc. Ali and Othman (2022) note that Sharia observance encourages the consumer to be more inclined towards a
financial technology platform that does not require them to question where to draw the line when Sharia compliance is
concerned; thus 1t is palpable that assurance of Sharia compliance 1s very much in alignment with the consumers needed
for their faith-based financial practices. Equally important is having strong security mechanisms in place, as this will help
establish consumer trust and protect against data breaches when they happen. Furthermore, Hassan et al. Sandeep Jakkula
(2021) states that easier technology and transportative communication create a positive effect on trust and engagement in
consumers. By knowing consumer behaviour Sharia fintech companies would be able to fine-tune their marketing and
service strategies to user needs and expectations which in turn increases sustainability of loyalty and the up-take of Islamic
financial services.

2.7 Technological Innovation and Sharia Compliance

Sharia fintech has witnessed substantive advancement because technological innovation has impacted how the Sharia
fintech can become the implementing the services with better access. Techs like blockchain, Al, and big data analytics have
improved the cost-effectiveness of financial platforms and created more appealing platforms for the users. Yet these also
have Sharia-compliance challenges. According to Rashid and Alhabshi (2019), fintech firms require the integration of
Sharia advisory channels to confirm that their services comply with Islamic law, especially concerning risk-sharing and the
prohibition of interest (riba). In fact, strict observance calls for continuous cooperation between experts in technology and
Sharia and industry experts to structure complicated financial structures. Moreover, Ismail et al. According to Bader and
Sadiq (2021), regulatory frameworks from authorities need to be inline with fast-paced developing technologies, providing
ambidextrous regulatory frameworks which promote innovation while maintaining Sharia compliant technology. This
continues conversation 1s needed to counteract modern developments with faithfulness to Oracle and with public self-
confidence in Sharia-compliant economic products.

2.8 Social Impact of Sharia Fintech
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A. The most social impact of Sharia fintech comes in the form of financial inclusion and the empowerment of the
economy. By aligning financial products with the principles of Sharia, these platforms provide customized financial
solutions that not only meet community needs but also promote trust and accessibility among Muslims. As per Alhabshi
and Mulyadi (2021), Increase access to financial services: Sharia fintech has the potential to provide access to financial
services for underserved and marginalized populations who may face barriers, such as geographic isolation and socio-
economic disparities. The inclusion actually helps in alleviating poverty and financial literacy. Moreover, Sharia fintech
projects work along with the teachings of equity and risk-sharing, as a result of reached a fairer and more balanced equities
1n the economic involvement which will serves the purpose of betterment of community. Increasing Sharia fintech can also
encourage economic development through alternative funding channels such as profit-sharing investments and Islamic
crowdfunding to small businesses and community projects, as highlighted by recent studies including Hasan and Yusoff
(2023). Sharia fintech could prove instrumental in playing a positive role in advancing social equity and resilience in
Muslim-majority economies by focusing on ethical practices and inclusive prosperity.

2.9 Future Directions for Research

There exists the second gap related to the future of Sharia fintech research in which journals are highly encouraged to
explore the connection between Sharia fintech with other emerging technologies such as blockchain and artificial
intelligence (AD). They provide substantial opportunities to improve transparency, security, and Sharia compliance. For
example, blockchain can be used to establish immutable and transparent transaction records consistent with the spirit of
transparency and ethical standards of Islamic finance. At the other side, Al enable better the processes of Sharia screening
and tailor engagement with consumer.

Studies by El-Ghattis et al. Implementation, as shown in the papers proposed by Anto et al. (2022) and recent
breakthroughs reported in the Islamic Fintech Report (2024), can build up deployment efficiency and generate consumer
assurance through the embedding of sophisticated technologies. Longitudinal studies to further from cross-sectional
approaches to measure how its use develops, that is contingent upon a catalyst would ascertain if Sharia fintech better
entrench lack of financial inclusion or instead be a beacon of economic empowerment in the developing world to an
accelerated also, sustainable improvement in financial inclusion. These kinds of studies can provide the policymakers and
relevant stakeholders with an approach toward best opportunities to create an environment which would be conducive for
innovation but still in line with Sharia compliant regulations. Similarly, cross-comparative studies between countries would
uncover the top models of Sharia fintech development globally.

2.10  Integrating Technology in Islamic Fintech Enhances Consumer Trust in Financial Products

The integration of technology within Islamic fintech has the potential to significantly enhance consumer trust in financial
products. Trust 1s a critical component for consumers engaging with any financial service, and when technology 1s
effectively utilized, it can address many concerns regarding transparency and security. For example, blockchain technology
offers a decentralized and tamper-proof way to record transactions, which can help assure consumers of the integrity of
their investments. Research by Ali et al. (2021) indicates that consumers are more likely to trust fintech platforms that
employ advanced technologies that provide greater transparency and data protection. This is particularly relevant in Islamic
finance, where adherence to Sharia principles i1s paramount. By leveraging technology, fintech companies can better
demonstrate compliance with Islamic laws, thus enhancing trust among their user base.

H1: The integration of technology in Sharia fintech significantly enhances consumer trust in financial products.

2.11  Enhancing Accessibility to Financial Services through Sharia Fintech Solutions
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Sharia fintech has the potential to improve accessibility to financial services for previously underserved populations.
Traditional banking often excludes those who cannot meet strict eligibility criteria, particularly in Muslim communities
where adherence to Islamic law can complicate financial engagement. Fintech solutions, such as mobile banking and peer-
to-peer lending platforms, can offer more flexible access to funds while ensuring compliance with Sharia principles. A
study by Zubair et al. (2018) shows that fintech has facilitated increased financial inclusion, particularly in emerging
markets. By lowering barriers to entry, Sharia fintech can serve a broader audience and meet the diverse financial needs of
consumers.

H2: Sharia fintech solutions significantly enhance accessibility to financial services for underserved populations.
212 The Role of Regulatory Frameworks in Sharia Fintech Development

It is a challenge to find balance between nurturing extraordinary innovation in the fast-growing sharia fintech space
while keeping consumer protection and inclusive finance as priority goals to achieve. Fintech startups / established players
can thrive with regulatory guidance creating clarity and consistency on compliance. In a similar vein, Aidi and Zulkhibri
(2020) also emphasize that such regulatory clarity is critical to attracting investment and consumers, which is the backbone
of the sustainability of Sharia fintech. If the right regulatory environment is in place, risks due to Sharia compliance and
operational challenges can be mitigated, and consumer confidence is improved. On the other hand, poorly-defined and
unsupportive regulations will prevent new participants from entering the market by creating an uncertain environment which
severs consumer confidence. This underscores the need for a strong regulatory framework that is not only suited for the
nature of Islamic finance, but also propels fintech adoption. This hypothesis pushes for constant conversation between
regulators, fintech players, and all other stakeholders, to guarantee that the developing regulatory environment sustains
mnovation and, broadly, the expansion and acceptance of Sharia fintech within a variety of markets.

H3: Regulatory frameworks positively influence the development and acceptance of Sharia fintech solutions.
2.13  Impact of Consumer Education on Engagement with Sharia Fintech

One of the other things that is equally important is consumer education to engage consumers with Sharia fintech product
because of lack of knowledge and in some cases misconceptions of how these type of offering works. When consumers are
made aware of the benefits, features and compliances of the Sharia fintech solutions, they are more confident to use these
products and services. Noor et al. Financial literacy initiatives that are designed effectively can build user knowledge,
demystifying financial concepts and improving user comprehension in turn (Foster et al., 2021), thereby helping to
propagate adoption rates. Furthermore, campaigns targeted based on education, age and socio-economic background can
also target the differing needs of potential users to make such information more relevant and accessible. The studies by
Tbrahim and Alsharif (2022) reiteratively highlight the need to educate consumers regarding financial literacy being
connected with improved decision-making in financial issues. In a like manner, the study of Jaber et al [12] noted. such as
the use of targeted training(2023).Consumers that are provided with targeted training are better at viewing Sharia fintech
products positively and subsequently become more likely to engage in and use these products. Providing consumer
education programs is one solution Sharia fintech providers can employ not only to enhance satisfaction but may also offer
an avenue for providers to foster a wider financial ecosystem characterized by inclusiveness and adherence with Islamic
values.

H4: Increased consumer education significantly enhances engagement with Sharia fintech products.

2.14  The Influence of Cultural Values on the Adoption of Sharia Fintech
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In communities with strong Islamic beliefs, cultural values play a critical role in the adoption of Sharia fintech. Financial
products that align itself with consumers' culture and religion appear more permissible and reliable to consumers. As Ali
and Othman (2022) suggested, fintech adoption has a high tendency among respondents who embrace Sharia principles as
their cultural belief. For those who live in an Islamic society, the financial trading not only transacts economic activities
but also moral and ethical decision based on their faith and values. Consequently, when fintech products are developed to
be consistent with cultural norms that promote risk-sharing, ethical capital markets, and societal welfare, they are generally
better received by consumers. On the other hand, fintech solutions that are perceived as inconsistent with cultural beliefs
may encounter adoption resistance and skepticism. Such alignment speaks to the importance of cultural values being
integrated into product offerings, and as such, needs to be understood by any fintech provider seeking to gain market
acceptance. Sharia fintech can improve the rate of user engagement by nurturing cultural alignment and enabling more
scalable acceptance 1n all Muslim societies.

HS5: Cultural values significantly influence the adoption of Sharia fintech products among consumers.
2.15  The Effect of User Experience on Consumer Trust in Sharia Fintech

When it comes to determining consumer trust in Sharia fintech platforms, UX is very crucial because this correlates
with the interaction aspect between users and services. Whether it’s a simple web page or a complex mobile application,
UX 1s responsible for ensuring the right experience and via the right way, which then creates safety and satisfaction in the
user. According to research conducted by Rashid and Alhabshi in 2019, a well-designed interface increases usage and
related implementations, as well as user confidence in platform reliability. Brand trust increases out of ease of access and
usability of Sharia-compliant financial products, resulting in higher retention and usage when the user faces less effort in
the programs. In Sharia finance, where which principle to follow 1s as important as which product to buy, a seamless UX
enables users to feel empowered about their financial choices. Also, previous research shows that customer support and
responsiveness to user concerns feed back into a good UX, supporting trust. As a result, providing a good user experience
1s essential for Sharia fintechs to gain and sustain consumer trust, which later enables their success in securing a competitive
edge 1n the marketplace.

H6: Positive user experience significantly enhances consumer trust in Sharia fintech platforms.
2.16  The Role of Social Media in Promoting Sharia Fintech Adoption

Sharia fintech products are rising steadily and 1t can be proved with the fact that how the role of social media has turned
out as an important recognition platform over the years to spread awareness and induce promotion about these products to
adopt it. Kholid et al. Social media marketing is more powerful in reaching wider audience especially the younger generation
who tend to use their social media (Roland et al. Fintech companies can use social media to develop awareness campaigns
to gradually inform potential consumers with Sharia-compliant financial products about the nature and benefits of these
products while overcoming misperceptions and challenges about Islamic finance. Not only that, but social media would
create a composition around a concept or idea which enables an opportunity for brands to get real-time feedback about the
products or service making consumer trust and loyalty easier to gain. Social media provides an innovative platform for
information dissemination and engagement on financial literacy issues, Sharia compliance, and consumer experiences (Al
and Othman, 2022). Also, since social media is more interactive, it allows for real-time responses to consumer questions,
reiterating a commitment to the quality of service, a top loyalty driver for fintech firms. Thus, social media can play a great
role in accelerating the adoption of Sharia fintech solutions, thus it is a vital part of contemporary marketing patterns in the
Islamic finance sector.
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H7: Active social media engagement significantly promotes the adoption of Sharia fintech products.
2.17  The Interplay Between Technological Innovation and Sharia Compliance

Muslim consumers find it very important to have the ideal interplay between technological innovation and Sharia
compliance for the journey of accepting and settling down on these fintech products. Innovations in the fintech space should
be synchronized in such a way so as to be prudent enough to gain necessary user trust and confidence among the potential
users, as the tech landscape in the fintech space evolves in future, aligned with Sharia, too. Alsharif & Nida, (2019)
estimated that the more Sharia-compliant technological offerings a fintech company has, thes more it maintains its
marketability, and more it fosters consumer confidence. This alignment is important because Muslim consumers are
generally reluctant to adopt financial product if it is not in compliance with Shari ah. Moreover, since the development of
Sharia advisory mechanisms in augmenting fintech platforms may offer protection to preempt the fear of non-compliance
of financial transactions as revealed by Aidi and Zulkhibri (2020), this integration is considerably perceived as an effective
approach. Furthermore, Rashid and Alhabshi (2021) imply that firms that interact with Islamic scholars and ensure their
nput 1s integrated into product development, are in a secure position to attain competitive advantage in the market place.
This balancing of innovation with strict compliance with Sharia will increase products acceptance among Muslims and can
help with the universal agenda of financial inclusion among the Muslims. As a result, grasping this connection is crucial
for fintech firms that seek to harmonise Sharia compliance in ever-complex world with the benefits presented by the
advancement of technology to fulfil the demands of their consumers.

HR: Technological innovation in Sharia fintech is positively associated with the level of Sharia compliance.
2.18  The Impact of Financial Literacy on the Success of Sharia Fintech

Financial literacy, is the most basic parameter for the success of sharia fintech, especially in emerging markets, where
financial literacy often backflips behind technology. Because those with greater financial literacy have better comprehension
of and experience with using financial items, they tend to make better choices with their investment accounts and saving
accounts. Research by Zubair et al. (2018) noted that consumers who are more financially literate are more likely to adopt
Sharia-compliant financial products because they can better understand the value and features of these products[19].
Moreover, others studies like Mollah et al. (2021) show that financial literacy does not only increase fintech services usage,
but also develop trust or perception of trustiness toward financial institutions which is very important in Sharia finance
because trust and ethicaltraditional ethics affectosthe fi This finding also showcases the need for financial education in the
sector and aligns with the work of Khasawneh and Al-Omani (2022) in that consumer perception of knowledge can have a
large impact in determining their confidence in using Sharia fintech solutions, and thus the overall development of the
sector. It highlights the need for Sharia fintech companie also to incorporate financial literacy programs in their development
strategies, so that they can better chose and serve their target markets. Hence, financial literacy investment is crucial for the
success of these Sharia fintech vehicle and larger financial inclusion objectives in the Muslim community.

HO: Higher levels of financial literacy significantly contribute to the success of Sharia fintech products.
2.19  The Relationship Between Customer Service Quality and Consumer Loyalty in Sharia Fintech

Keenan argues that the quality of customer service is crucial to establishing consumer loyalty in the sharia fintech
ecosystem. The customers will be more satisfied and will then be using the fintech platforms again and again, which will

ultimately help the long-term retention of the platforms if they provide high-quality customer service. According to Al et
al. In accordance with (2021), the action of assisting customers—by being responsive, empathetic, and able to solve their
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problem translates to developing trust and a good relationship between consumers and fintech providers. In the case of
Sharia fintech where compliance with Sharia is mandatory, customer service must also be very knowledgeable about Sharia
compliance to be able to respond to consumer questions appropriately and wisely. More specifically, Ladhari, and Souiden
(2020) discusses how consumers are loyal to brands that prevent the provision of excellent service experiences, especially
1n sectors where ethicalmate characteristics are critical. Additionally, Aydin and Ozer (2022) observe that when customers
receive a good service quality, they tend to spread positive word-of-mouth communication regarding the product which
continue to strengthen brand loyalty in a competitive fintech market. Therefore, ensuring a high quality of customer service
1s an action that Shari'a fintech providers must prioritise so that they have a potential consumer base of customers of their
choice, because customer service plays a very large role in the customer experience journey and also increases the trust in
the long term in this ethical and religious market.

H10: High customer service quality positively influences consumer loyalty towards Sharia fintech platforms.
220  The Role of Risk Perception 1n the Adoption of Sharia Fintech

The influence of risk perception in the adoption of Sharia fintech is a common parameter in any consumer assessment
between the potential risks and the product benefits, prior to financial engagement (Lee et al. Misgivings regarding risk
(e.g., transaction security and credibility of the platform) help discourage anyone from utilizing Sharia legislation compliant
forex technologies. According to Erol and El-Bassiouny (2020), consumers are more likely to adopt fintech solutions when
they receive transparent information about the underlying security mechanisms used by a fintech product and its compliance
with applicable regulations In addition, a study by Al et al. Education and awareness campaigns can accomplish a
substantial reduction of risk perceptions by explaining the mechanics and the Sharia compliance of fintech offerings (2021).
A study by Aydin et al. Additionally, 2022 highlights that consumers with lower risk perception engage with fintech
platforms more often, suggesting that marketers should focus on risk perception. The relationship between perceived risks
and Sharia fintech consumer trust indicates that risk communication and consumer education are important drivers of Sharia
fintech adoption and provider effort has to be directed towards them. In addition, Haron and Ahmad (2019) state having a
regulatory assurance and endorsement of a recognized Islamic scholar will boost consumer confidence by reducing risks
and uncertainty; thus, highlighting the importance of conducive environment to build consumer trust towards the Sharia
fintech.

H11: Lower risk perception significantly increases the adoption of Sharia fintech products among consumers.

3. Method

3.1Research Design

The research design 1s quantitative research which aims to examine the relationship between the integration of
technology in Sharia fintech and consumer trust in financial products. Using a quantitative approach enables to objectively
measure and statistically analyze numerical data which allows for identification of trends and relationships between
variables. This study aims to assess the impact of technology development and Shariah compliance on trust and engagement
in Islamic finance in Turkey.

This method is applicable because past literature indicates the alignement of the technology based on ethical and
religious norms may contribute towards greater user trust and commitment (Ali, 2020). Similarly, numerical data 1s
important in obtaining quantifiable and statistically testable outcomes which enhances the reliability and construct of finding
(Creswell, 2014). This also provides a complete overview of the link between technological parameters and consumer trust
and the manner in which integration of Shariah technology has played a role in growth of the fintech market in Turkey.
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3.2 Research Object and Context

This study focuses on the fintech platforms that operate Islamically or Shariah-compliant within Turkey. Turkey has
been one of the key players of the Islamic finance space, having developed a flourishing fintech landscape to cater to
Muslim consumers wanting to access financial products which avoid investing in sectors related to alcohol or gambling,
which are seen as incompatible with Islam. Such development is a reflection of an emerging global trend regarding the
growing demand of ethical and faith-based financial services in which case Turkey displays a particular buoyancy via the
uptake of various digital financial solutions.

The background of this study is contextualizedwithin the growing fintech ecosystem with in Turkey, shaped by
increaseusage of digital banking, financial solutions through mobile phone andservices based on blockcha technology. This
event 1s largely the result of the ongoing driving forces of technological innovation and regulatory environments that favour
Islamic finance, furthermore producing new opportunity and challenge sets for password guests within the industry to
explore. Consistent with the findings of Glimiis & Giiler (2023), the another attribute characteristic beauty of current day
improvement in Islamic banking products and services is that it attracts a segment of consumers whose preference is to
comply with Islamic rules, thus increasing public faith in digital financial goods. So, how is Shariah fintech evolving in
Turkey, and how does it affect consumer adoption and market dynamics?

3.3 Population and Sampling Method

This research focuses on the population that 1S consumers who are users of Shariah based fintech services in Turkey.
Shariah compliant fintech services are spread quickly in urban areas like Istanbul, Ankara and Bursa which are known as
the digital finance growing hubs. We estimated a total population of the order of some 10,000 fintech users, pinpointed
through the use of fintech company databases and browsing financial forums. Participants were selected through a purposive
sampling method so that they have had an experience with fintech products and incorporated their insights. Creswell (2014)
describes purposive sampling as being ideal where specific traits are sought in participants who will offer rich detail that
will answer your research questions.

In this study, the sample size 1s 500 because this number is representative of the overall description of the use of Sharia
fintech services in several urban areas. We employed this technique because we aimed to include adult respondents (>18
years) who actively utilized fintech platforms for a minimum of six months, and specifically identified as users of Sharia
financial products. As Etikan, Musa and Alkassim (2016) explain, purposive sampling is advantageous as it assists in
maximizing information from relevant participants who can provide rich and detailed information on a specific topic. The
present study utilizes a data-set which includes active users in the databases of fintech companies and from financial forums,
which represents that it covers an accurate and reliable data for the findings of this study under the context of Turkish
Islamic fintech industry.

3.4 Data Collection Instruments

Data 1n this study was collected via structured survey which was distributed electronically through email and other
related platforms related to fintech. Because this survey enables obtaining measureable and quantifiable data to be analyzed
statistically, it is effective to be used in quantitative researches (Creswell, 2014). The questionnaire/sample will count
several primary sections as mentioned below:

1) Demographics gathering data on age, sex, qualifications and how often they use fintech services. Demographic
data 1s essential to perform analysis between some of the technology service adopters and their characteristics
(Hair et al., 2020). This gives researchers the ability to look at usage breakdowns across populations and
compare that information to other important variables of interest to their research.
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2)  Technological Integration: This section of the existing will evaluate users’ perceptions of the technology in the
sharia fintech platform dealing with ease of use, functionality and transparency. According to the Technology
Acceptance Model (TAM) by Davis (1959), previous research has demonstrated that perceived ease of use of
technology has a strong impact on technology adoption. These questions are Likert based to assess the user
experience with respect to the technology and to determine whether the user indeed understands the features
being offered.

3) Consumer Trust section: This section employs validated standardized scales to measure consumer trust,
comprising of security, transparency and Sharia compliance. Morean and Hunt (1994) suggest that trust 1s an
integral component of relationship building between consumers and service providers. In Sharia fintech, the
aspect of trust is imherent in research that focuses on data security, information transparency, and service
Integrity 1n accordance with Sharia principles (Rahman & Amin, 2019). Survey Purpose: This survey Is
designed to discover the extent to which these elements generate trust in a user.

This survey will be widely distributed through email and fintech solutions so that the greatest number of people can
respond, and we can collect data as efficiently as possible. This is consistent with the methodology suggested by Evans and
Mathur (2005) who argue that electronic surveys facilitate collection of data in a short time and high accessibility for
respondent. This way, the active users in Sharia fintechs scale are targeted while collecting data.

3.5 Data Analysis Plan

In this study, the statistical techniques used to assess the relationship between technology integration and consumer
trust are part of a data analysis plan. The aim of each step in the analysis was to garner the depth of information needed in
understanding the effects of technology on user trust in Sharia fintech platforms. Details of the analysis are as follows:

1) Descriptive Statistics: This will be used to provide an overview of basic demographic and response information from
the survey. Mean, median and frequency will be performed to describe characteristics of the respondents, and the
overall usage patterns of all types of fintech services (Field, 2013). This is one of the most critical methods for initial
analysis to put the sample in context.

2) Reliability Analysis: This step requires checking the reliability of the survey items employed to assess the variables.
A reliability analysis, such as Cronbach's Alpha, will be carried out to determine how reliably the items in the trust
and technology integration scales work together to measure the construct they are alleged to measure (Tavakol &
Dennick, 2011). Great trustworthiness shows those measuring instruments facilitated for the study are dependable.

3) Multiple Regression Analysis — The test of hypothesis regarding effect of technology integration on consumer trust
will be conducted through multiple regression analysis. Multiple regression methods can help researchers quantify
the contribution of an independent variable (technical integration) on a dependent variable (consumer trust) relative
to their extraneous effects (Hair et al., 2020). The model assists in the comprehension of the intricate link between
variables.

While examining the direct as well as indirect effect of technological innovation on consumer trust, path analysis will
be employed. This analysis permits the researchers to indicate the association of variables and determines the capability of
mediation variables to regulate the relationship between technology incorporation and consumer trust the same applies for
associated process (Kline, 2015). Path analysis helps shed light on the mechanisms that drive these relationships. Therefore,
if this data analysis plan 1s followed through, this study is likely to provide valid & reliable findings to advance the
understanding of technology-supported trust building strategy among the Islamic fintech industry players in Turkey.

Above table indicates the 40% of respondents lies in the age group of 26-35 years. 55% of respondents are male; 60%
have completed a bachelor degree, which 1s the highest education level among respondents. These demographic factors can
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give the reader necessary context about the background of respondents and what they may bring to the table in terms of
perspectives around using of Sharia fintech services.

As shown 1in the table, ease of use, transparency, security, and Shariah compliance are the four primary technology
characteristics assessed. The survey measures were intended to investigate users' views on each feature, which 1s essential
for developing consumer confidence in Shariah fintech platforms. User feature feedback and Shariah advisory reports
provide just some of the key data sources that give a holistic view to inform how these elements all play into the user
experience. Therefore, this table indicates the aims of the studies for Islamic fintech elements that can directly affect user
trust and satisfaction in Turkey.

Table 2 shows the subcategories of technological features studied in this research that are essential to user experience
and confidence in using Sharia fintech platforms. Ease of Use measured through the item, "How easy or difficult do you
think the platform is to use? stresses the importance of user-friendly interfaces to develop good customer experience. Davis
(1989) indicates that perceived ease of use has a direct effect on technology acceptance: this seems logical also for the
fintech area. The second characteristic, Transparency, measured by the survey item "Do you feel well-informed about
transactions and fees? This is a key driver of trust and a transparency-driven communication of more fees leads to significant
soundness in financial services by consumers (DeCenzo & Robbins, 2016). The third attribute, Security Measures, was
rated with "How secure do you feel the platform 1s?" which proves that perceived security in FinTech is vital (Wang et al.
This confirms the findings of Li et al. (2018) who state that perceptions with respect to security strongly affect user trust
and engagement. Finally, Sharia Compliance which was assessed on "Does the platform adhere to Sharia principles?" plays
a crucial role in consumer acceptance regarding Islamic finance where Ali and Othman (2022) found that Sharia compliance
1s the basis of consumer trust and loyalty on Sharia-based products. Together, these technological aspects highlight the role
of user experience and user trust in the adoption of Sharia fintech services.

Table 3 shows the trust components analyzed in the research as it focuses on key factors that build consumer trust
towards Sharia fintech platforms. The first dimension Reliability 1s measured by item example "I can depend on this fintech
1n the financial matter." using a Likert scale of 1 to 5 This element of the index reflects the extent to which consumers
believe fintech services will be able to serve their finances. The second part, Perception of Security, assesses users'
perceptions of their personal data being safe on the platform as "I think my data is safe on this platform." Similar to
reliability, scored on a Likert scale [1-5] as well, this indicates how consumers view the measure of security that fintech
service has taken. Last but not least, the Sharia Adherence component assesses fintech services with regards to Islamic
values, with the item: "This service is in accordance with my values," also measured on a Likert scale (1-5). This part is
essential to know how the way consumers intend to trust these fintech solutions to comply with Sharia principles. Together
these elements of trust also help us to assess the relative impact on users confidence and satisfaction on Sharia fintech
services.

3.6 Ethical Considerations

This research will incorporate a number of ethical considerations in order to safeguard the well-being and rights of
participants and maintain the scientific validity of the research. Here are the key ethical considerations:

1) Confidentiality Your data will be anonymised to ensure anonymity of the participants. No identifiable information
will be revealed in any research reports, and we will take all reasonable steps to insure that the data collected does
not relate to 1dentifiable individuals. This supports the action ethics of research such as those performed by Creswell
& Poth (2018) that requires the protection of participants' privacy and confidentiality.

2) Respondents will be asked to provide informed consent before proceeding to complete the survey. All research
participants will be provided information pertaining the study, including how data will be used, the right to withdraw
from the research at any point without penalty, and other information. This process of obtaining consent is paramount
for proper voluntary participation by the participants (Beauchamp & Childress, 2013).

Journal International Economic Sharia (JIES) © 2024 by Inovasi Analisis Data is licensed under CC BY-SA 4.0

51


https://analysisdata.co.id/index.php/JIES
https://analysisdata.co.id/index.php/JIES
https://analysisdata.co.id/
https://analysisdata.co.id/index.php/JIES
https://creativecommons.org/licenses/by-sa/4.0/?ref=chooser-v1

OPEN ACCESS E—ISSN 3048—1783, P—ISSN 3062—763X
Jounal International Economic Sharia-JIES, Vol. 1, No. 2, September (2024), Page: 40-59
€ DOLI: https://doi.org/10.69725/jies.v1i2.128

3) Data Security: The data collected willl be stored securely and only to be accessed by the research team. Mentioning
that they will use security features like data encryption and limited access to prevent the information from
unauthorized access. This represents an effort to preserve the integrity of the data and the potential for information
breaches that could be damaging to the participants (Wiles et al., 2011).

All aspects of the process are tailored to fit this plan; such a comprehensive methodology makes certain that the research
was conducted in keeping with international standards and that this focus is backed with the intent of gathering reliable and
valid data for analysis. The necessary ethical issues in this study are addressed to find a better solution in the Sharia fintech
to expose technology carefully to avoid problems and respect rights and privacy as the ability to contribute to society to
gain benefits from the understanding of Sharia fintech technology.

4. Result and Discusion
4.1 Descriptive Statistics

Once again, Table 4 breaks down the demographics of the study respondents — 500 subjects in total. From the data of
age group distribution from the sample, the minimum respondents are of age range 26—35 which constitute 40% from the
sample whereas the age group of 18-25 constitutes 30%. Of them, 20% are aged between 36 to 45, and 10% are 46 and
above. The breakdown by gender indicates the sample consists of 55% male and 45% female respondents. Regarding
degrees, 60% of the respondents have a Bachelor's degree whereas 20% hold a Master's degree. 15% of respondents possess
a high-school diploma and 5% have receive their PhD. The demographic spread shows a majority young educated
population base for Sharia fintech platforms suggesting that target market for these services will adopt technology and
embrace the new financial solutions. The demographic analysis 1s valuable in understanding the profiles of people who are
using the Sharia fintech services.

In Table 5 we summarize the use of Sharia fintech services by those who participated in the survey (n = 500). Such high
usage shows that around 40% of the respondents actually uses Sharia fintech services at least once a week. 30% of users
are daily and 20% of the participants use it on a monthly basis. Just 10% of users say they rarely use Sharia fintech. As for
how long the respondents have been using these services, 40% have been using them for 1 to 2 years suggesting a somewhat
steady user base. 30% of participants reported using Sharia fintech for a duration of 6 to 12 months, while 15% stated that
they have used it for less than 6 months. Remarkably, around 15% of users have engaged in Sharia fintech services for over
2 years, suggesting a particular loyalty and continuity within a portion of the users. Such trends ring the bell for further
ramification of Sharia compliant financial products in everyday life of consumers.

4.2 Reliability Analysis

The reliability analysis shown in Table 6 demonstrates that the constructs that are measuring consumer trust,
technological integration and user experience are internally reliability, which is statically shown by their Cronbach's alpha
coefficients values. The Cronbach's alpha value for the construct of consumer trust was 0.88, hinting that the constructs are
highly reliable and the items may measure the same underlying concept of trust (in this case Sharia fintech consumers).
Likewise, the construct for technological integration, showed a good Cronbach's alpha of 0.85, which signifies that the
items are reliably measuring the underlying ideas of technological innovations in the fintech scenario. The Cronbach's alpha
for the user experience construct was 0.87, which once again confirms the consistency of the measurements linked to
customer experiences on fintechs. In general, all constructs achieving high Cronbach's alpha values indicates that all
constructs proposed are reliable survey items in allowing comparison and further analysis, such as regression analysis, to
be performed in a sound and reliable manner.
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4.3 Regression Analysis

Table 7 summarized the results of the multiple regression analysis which informs the effectiveness of the independent
variable on consumer trust in sharia fintech. Specifically, the use of technological integration has emerged to be the most
predictive, B =0.38, t =5.67, p <0.001, unstd. B = 0.45 (Durmaz, 2023) —the better the technological interactions, the more
trust consumers have in the technology. Moreover, accessibility (B = 0.32, B = 0.25, t = 4.12, p < 0.001) and supportive
regulatory framework (B = 0.30, B = 0.22, t = 3.98, p < 0.001) also contribute positively to trust suggesting that there
should Reduced the distance needed for financial services to be reached easily, and make the regulatory framework clearer.
In addition, consumer education (B = 0.28, B = 0.23, t =4.56, p < 0.001) and cultural values (B =0.24, $ =0.20, t = 3.12,
p < 0.01) are important, as they make the case for consumer education initiatives, as well as for financial products that
better match cultural norms. Also, user experience (B = 0.41, B = 0.35, t =5.32, p < 0.001) and the nature of social media
engagement (B = 0.35, B = 0.31, t = 4.78, p < 0.001) emerge as critical drivers, emphasizing the need for user-centered
design and proactive communication methods. Financial literacy (B = 0.26, B = 0.22, t = 3.54, p < 0.01) was the last
positively correlated factor suggestive of higher trust in Sharia fintech solutions among users with high financial literacy.
All together these finding demonstrates the complex factors that embedded in the context to determine consumer trust in
this context..

4.4 Correlation Analysis

As summarised in Table 8, the correlation analyses show significant relationships between all the key constructs used
in this study. As shown in Table 2, the Pearson correlation coefficients also reveal significant positive correlations between
consumer trust and user experience (r = 0.63, p < 0.01), implying that having a good user experience 1s likely to closely
relate to subsequent consumer trust in the Sharia fintech solution. Moreover, the bivariate correlation coefficient shows a
strong and positive association of technological integration with consumer trust (r = 0.56, p < 0.01), indicating the need for
technological integration in up-to-date technologies to enhance trust of consumers. Remarkably, the correlations of
accessibility with user experience (r = 0.50, p < 0.01) and financial literacy (r = 0.44, p < 0.01) of participants show that
better accessibility could lead to better user experience and financial literacy. Moreover, cultural values were found to have
moderately positive correlations with consumer trust(r = 0.35, p < 0.01) and financial literacy (r = 0.31, p < 0.01), indicating
that in some circumstances, consumer trust and financial literacy can both be positively influenced by alignment with
cultural values. Overall, the correlation matrix shows that all of these constructs are related and may influence the adoption
and success of Sharia fintech initiatives.

4.5 Summary of Hypotheses Testing

Table 9 provides a complete summary of hypotheses testing results based on regression analysis. The results show that
support for allfirst seven hypotheses 1s very strong, indicating that technology adoption could indeed increase the level
oftrust among consumers (H1: p < 0.001), and a that Sharia fintech could indeed increase accessibility to Sharia fintech
solutions, and that regulatory framework significantly influence on Sharia fintech solutions (H2: p < 0.001). Moreover,
consumer education was revealed as increase engagement with fintech products (H4: p < 0.001) and cultural values
positively impact individuals' uptake of fintech solutions (H5: p < 0.01). Additionally, user experience was also found to
increase consumer trust (H6: p < 0.001); and social media engagement was found to facilitate the adoption of fintech (H7:
p < 0.001). On the contrary, the hypotheses H8, H10, and H11 had a significant positive association with the Sharia
compliance, customer service quality, and consumer loyalty, also, the lower risk perception affected the consumer
preferences and the not affected consumer preference in the fintech, which was not tested in this analysis. The findings
highlight factors that are essential for the sustainability of Sharia fintech success factors and scope for further research.
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4.6 Discusion

ThisStudy underscores the relevance of numerous elements driving consumer confidence and involvement within Sharia
fintech. These dynamics are significant in improving the penetration level of Sharia-compliant financial products,
particularly within the ever-changing structure of a digital economy. The results confirm that subscription based digital
wealth management 1s essential for technological integration, regulatory infrastructure, product and consumer education
readiness, cultural orientation, client experience, social media attention, financial depth, and quality of customer service.
This paper goes into these elements, and supports this with the more recent literature.

It prompted Sharia-compliant fintech companies to use technology as an integral part of gaining consumer confidence.
With the widespread adoption of digital platforms, consumers desire transparency and reliability in financial services more
than ever. C.-G. et al., 2024) Previous studies have found that technology efficacy can impact trust in fintech (Zhang et al.,
2024). In an increasingly rapidly changing fintech landscape, this is where a strong tech backbone is key. Providing secure,
easy-to-use platforms that abides by Sharia law will go a long way towards fostering consumer trust. The study of Alharbi
and Muthanna 2023 also supported this viewpoint that seamless digital experience enhances trust and customer loyalty over
time.

You cannot overstate the effect of the regulatory frameworks over Sharia fintech development. Regulations that are
clear and supportive of an environment for innovation and consumer protection are key. The absence of a well-conceived
regulatory environment in some markets like Turkey has restrained the development of various Sharia-compliant financial
products (Khan et al., 2022). Regulation agencies are an important tool of ensuring that in the case of fintech companies
following the Islamic law principles consumers confidence 1s being significantly strengthened. In addition, a more
comprehensive regulatory framework can also mitigate transaction risk, which is crucial in Islamic finance as the avoidance
of uncertainty (gharar) is a basic requirement. Recent research highlights that regulators need to keep pace with
technological advancements so as not to kill innovation but at the same time keep consumers safe (Mohd et al., 2023).

Of these, consumer education is among the key pillars which has become a solid catalyst driving the engagement
between society with Sharia fintech products. The adoption of financial technologies is becoming more sophisticated, so
consumers must be educated about the advantages and characteristics of their services. Improving the restriction or limits
of comprehension of financial technology enables consumers to make better moves, so it strengthens the trust over Sharia
fintech. Research by Abu Bakar et al. Cheng (2021) elaborates on such education that builds the product knowledge base
not only enhances comprehension but also increases the chance of product adoption. The similar efforts by utilising
educational plays explaining how these fintech solutions enable specific activities in a Sharia-compliant way can reduce
this offering uncertainty in the Sharia fintech context and help promote its acceptant (Rahman & Khan, 2023).

Cultural values affect consumer beliefs towards Sharia fintech products. Financial behavior and preferences among
Muslims are significantly influenced by the Islamic faith. Causing consumers to be more open to using those fin-techs and
a deeper 1nteraction. Perceptions about cultural fit of fintech products are found to positively influence adoption (Osman et
al., 2023). For example, platforms that are able to deliver user experience based on local traditions and practices connect
better with consumers while creating a community around the product. This cultural symmetry highlights that fintech
offerings must align not just a demographic profile but with the unique value systems of the target demographic.

This Sharia fintech platform user experience, in turn, is important in building consumer trust and satisfaction. User
experience can be about more than just simple aesthetics that makes a product feel good, the experience is initially a direct
result of the design and purpose which works to build trust in consumers (Khalid & Wali, 2023). Easy to navigate platforms
earn consumer trust with clear information about fees and product offerings. Fintech solutions are typically part of a crowded
marketplace, which means offering the best user experience possible can be a real differentiator. In the Sharia finance
market where institutions are very sensitive user experience orientated companies have an edge to build loyalty and
retention.

Social media engagement 1s an effective way to promote the adoption of this Sharia fintech product Fintech companies
also leverage social media where they connect with potential consumers, share information and build brand loyalty. Kaur
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and Devi (2022) found that social media promotion of user-derived video testimonials and educational content increases
the level of consumer trust and leads to positive socio-psychological responses from consumers. For example, using social
media to make potential customers aware of the values of Sharia compliance or the benefits of having more Sharia-
compliant financial solutions can build a more nourished community of Sharia fintech users. Moreover, things like webinars
or Q&A sessions with experts are much more about education than promotion, which in turn, could lead to more people
being familiar with these new products.

In conclusion, Sharia fintech is only going to succeed with higher levels of financial literacy. Consumers that possess
financial literacy are more adept at navigating complex financial products and making sense of information to make
informed choices. Furthermore, profound studies indicate that absence of financial literacy 1S maybe one of the main
obstinacies against adopting fintech services (Nguyen et al. For instance, improving consumer financial literacy especially
among low-income populations will eliminate the gap between awareness and adoption of Sharia fintech products. It
highlights the importance of a focused program of financial literacy, one that relates to both the technical aspects of financial
products and also the moral principles behind Sharia finance.

The last thing 1s the connection between Sharia fintech platforms and consumers about customer service because it plays
an important role to encourage consumer loyalty. Apart from that, if the service 1s genuine and amazing you can be less
worried about the risks of using Fintech services. Research by Awan et al. Consumer satisfaction and loyalty is greatly
improved with prompt and helpful customer service (2021). In Sharia fintech, where every customer interaction is an
opportunity to earn consumer trust, the companies that train their contact center representatives to be experts in both their
fintech solutions and the principles of Islamic finance will ultimately win out in the end.

5. Conclusion

This study underscores the critical factors influencing consumer trust and engagement in Sharia fintech, emphasizing
the significant roles of technological integration, regulatory frameworks, consumer education, cultural alignment, user
experience, social media engagement, financial literacy, and customer service quality. The findings suggest that a
multifaceted approach is essential for promoting the adoption of Sharia-compliant financial products. By addressing these
factors, stakeholders in the Sharia fintech sector can foster a more inclusive financial environment that enhances consumer
confidence and accessibility. As the fintech landscape continues to evolve, ongoing research and development efforts must
focus on adapting to the needs of diverse consumer segments to ensure the sustainable growth and acceptance of Sharia
fintech solutions in the global market.

Apendix Data Image and Table

Table 1. Demographic Characteristics of Respondents

Characteristic Number of Respondents (n = 500) Percentage (%)

Age Group

18-25 150 30%
26-35 200 40%
36-45 100 20%

46 and above 50 10%
Gender

Male 275 55%
Female 225 45%
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Characteristic Number of Respondents (n = 500) Percentage (%)
Education Level
High School 75 15%
Bachelor's Degree 300 60%
Master's Degree 100 20%
Doctorate 25 5%

Table 2. Subcategories of Technological Features Assessed

Feature Survey Item Source of Data
Ease of Use "How user-friendly do you find the platform?" User feedback survey
Transparency "Do you feel informed about transactions and fees?" Survey results
Security Measures "How secure do you perceive the platform to be?" User trust analysis
Sharia Compliance "Does the platform reflect Sharia principles?” Sharia advisor reports

Table 3. Trust Components Analyzed

Component Item Example Scoring Method
Reliability "I can rely on this fintech for my financial needs." Likert scale (1-5)
Security Perception "I believe my data 1s secure on this platform." Likert scale (1-5)
Sharia Adherence "This service aligns with my values." Likert scale (1-5)

Table 4. Demographic Characteristics of Respondents

Characteristic n =500 Percentage (%)
Age Group
18-25 150 30%
26-35 200 40%
36-45 100 20%
46 and above 50 10%
Gender
Male 275 55%
Female 225 45%
Education Level
High School 75 15%
Bachelor's Degree 300 60%
Master's Degree 100 20%
Doctorate 25 5%

Table 5. Usage Patterns of Sharia Fintech Services
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Usage Pattern n =500 Percentage (%)
Frequency of Use
Daily 150 30%
Weekly 200 40%
Monthly 100 20%
Rarely 50 10%
Duration of Use
Less than 6 months 75 15%
6-12 months 150 30%
1-2 years 200 40%
More than 2 years 75 15%

Table 6. Reliability Analysis of Constructs

Construct Number of Items Cronbach's Alpha
Consumer Trust 5 0.88
Technological Integration 5 0.85
User Experience 5 0.87

Table 7. Multiple Regression Analysis Results

Unstandardized Coefficient  Standardized Coefficient

Independent Variable ®) ® t-value p-value
Technological Integration 0.45 0.38 5.67 <0.001
Accessibility 0.32 0.25 4.12 <0.001
Regulatory Framework 0.30 0.22 3.98 <0.001
Consumer Education 0.28 0.23 4.56 <0.001
Cultural Values 0.24 0.20 3.12 <0.01
User Experience 041 0.35 5.32 <0.001
Social Media Engagement 0.35 0.31 478 <0.001
Financial Literacy 0.26 0.22 3.54 <0.01

Table 8. Correlation Matrix of Key Constructs

Construct Consumer Trust Telﬁlt;rzlaoﬁg;ial Accessibility Expliifernce C\;lallt:llzasl lilntzlrl ;;31
Consumer Trust 1 0.56** 0.45%%* 0.63** 0.35%* 0.42%*
Technological 0.56%* 1 0.47% 0.58#* 0.34%%  38%*
Integration
Accessibility 0.45%* 0.47#* 1 0.50** 0.40%* 0.44%**
User Experience 0.63%* (0.58%* 0.50%* 1 0.37%* 0.45%*
Cultural Values 0.35%%* 0.34%* 0.40%* 0.37** 1 0.31#%*
Financial Literacy 0.42%%* 0.38** 0.44%* 0.45%** 0.31%* 1
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Note: p < 0.01

Table 9. Summary of Hypotheses Testing

Hypothesis Result p-value
H1: Technological integration enhances consumer trust. Supported <0.001
H?2: Sharia fintech solutions enhance accessibility. Supported <0.001
H3: Regulatory frameworks influence Sharia fintech. Supported <0.001
H4: Consumer education enhances engagement with fintech. Supported <0.001
HS: Cultural values influence adoption of fintech. Supported <0.01
H6: User experience enhances consumer trust. Supported <0.001
H7: Social media engagement promotes adoption of fintech. Supported <0.001
H&: Technological innovation is associated with Sharia compliance. Not tested -
HO9: Financial literacy contributes to the success of fintech. Supported <0.01
H10: Customer service quality influences consumer loyalty. Not tested -
H11: Lower risk perception increases adoption of fintech. Not tested -
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